
PATRICK PALMA
A R T  D I R E C T O R  |  D E S I G N E R

w w w . p p a l m a - d e s i g n . c o
p p a l m a . d e s i g n @ g m a i l

( 7 4 0 )  3 8 1 - 1 2 2 7

T h e  O h i o  S t a t e  +  D e Vr y  U n i v e r s i t y  
B a c h e l o r  o f  S c i e n c e  |  J u n e  2 0 1 5
M u l t i m e d i a  D e s i g n  &  D e v e l o p m e n t

S u m m a  C u m  L a u d e  
2 0 1 5  G r a d u a t i n g  C l a s s  L e a d e r s h i p  A w a r d

EDUCATIONTECHNICAL PROFICIENCY

A b i l i t y  t o  w o r k  o n  b o t h  M a c  &  P C .  
A d v a n c e d  e x p e r i e n c e  w i t h  A d o b e  C r e a t i v e  S u i t e  f r o m  
g r a p h i c  d e s i g n  t o  v i d e o  +  m o t i o n  e d i t i n g .  A d e p t  k n o w l e d g e  
o f  w e b  c o d i n g  l a n g u a g e s  s u c h  a s  H T M L ,  C S S ,  J a v a S c r i p t ,  
a n d  j Q u e r y.  F a m i l i a r  w o r k i n g  w i t h i n  M i c r o s o f t  O f f i c e  S u i t e ,  
F i g m a ,  M i r o ,  A d o b e  E x p r e s s  e t c .  

ART DIRECTION

GRAPHIC DESIGN

VIDEO |  MOTION DESIGN EATING P IZZA

CAMPAIGN DEVELOPMENT

CONCEPTUAL PRESENTATIONS

EXPERIENCE

PPALMA.DESIGN
FREELANCE DESIGNER
2 0 1 5 - P R E S E N T

• Corresponding with cl ients to understand theentire 
scope of the project from the deadl ines to their  
goals,  from concept to complet ion.

• Creating logos, advert isements,  apparel  design, 
album artwork & various other branding elements

OGDEN NEWSPAPERS INC.
GRAPHIC DESIGNER
2 0 1 5 - 2 0 1 9

• Creating + revising print & web advert isements for 
local  businesness as wel l  as large corporat ions 

• Edit ing + manipulat i tng images, text,  & any other 
design elements to meet the advert iser’s requests

• Leading ad campaigns, individual ly                        
& in col laborate groups

• Working extensively within Adobe InDesign,       
Photoshop & I l lustrator 

• Training + mentoring new designers 

DICK’S SPORTING GOODS
ART DIRECTOR | DESIGNER
2 0 1 9 - P R E S E N T

• Leading quarter ly,  ful l- funnel marketing campaigns

• Art direct ing on-location & in-studio shoots,            
inclusive of photography + video & product

• Overseeing campaign production creative to     
ensure qual i ty & adherence to creative                
campaign strategy + approach

• Developing campaign + seasonal toolkits to give 
visual  guidance to creative production partners

• Col laborat ing with marketing partners                      
+ business stakeholders to understand                
their  requests & object ives

• Managing + mentoring designers,  providing        
guidance & feedback on their  work

• Presenting creative concepts & proposals to        
marketing partners + business stakeholders

• Developing visual  solut ions for var ious                 
mediums + platforms

• Pi lot ing AI init iat ives with continuous explorat ion  
into how we can leverage the technology for        
production eff iciencies


